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Natura 2000 je evropsko omreæje varovanih obmoËij 
narave. Cilj omreæja je zagotavljanje dolgoroËnega 
preæivetja evropsko najbolj vrednih in ogroæenih 
vrst in habitatov. V Sloveniji je 35 odstotkov ozemlja 
vkljuËenega v to omreæje, kar dræavo uvrπËa v evropski 
vrh. VeËina obmoËij je v zasebni lasti, poudarek je na 
zagotavljanju trajnostnega razvoja.

Natura 2000 is a EUwide network of nature protection 
areas. The aim of the network is to assure long-term 
survival of Europe’s most valuable and threatened 
species and habitats. In Slovenia, it covers 35 percent 
of the national territory, which puts Slovenia at the very 
top of the European list. Most of the area is privately 
owned and the emphasis is on ensuring sustainable 
management. 



IZHODI©»E = NEPOSREDNO KOMUNICIRANJE NA LOKALNI RAVNI

BACKGROUND = DIRECT COMMUNICATION ON LOCAL LEVEL

Pred doloËitvijo obmoËij Nature 2000 v Sloveniji je 
Ministrstvo za okolje in prostor v letu 2003 oblikovalo 
mreæo komunikatorjev iz Zavoda RS za varstvo narave, 
Zavoda za gozdove Slovenije, Kmetijsko gozdarske 
zbornice Slovenije in predstavnikov parkov. Skupina 
prek 100 predanih posameznikov je zelo uËinkovito 
komunicirala Naturo 2000 lokalnim deleænikom 
posameznih obmoËij.

Before designating the Natura 2000 sites in Slovenia, 
the Ministry of Environment and Spatial Planning formed 
a network of communicators from the Institute of the 
Republic of Slovenia for Nature Conservation, Slovenia 
Forestry Service, Chamber of Agriculture and Forestry, and 
park authorities in 2003. This network, formed by over 100 
devoted persons, was highly effi  cient in communicating 
Natura 2000 to local stakeholders of individual sites.

PROJEKT = KAMPANJA NA NACIONALNI RAVNI

PROJECT = CAMPAIGN ON NATIONAL LEVEL

VeËina vkljuËenih v komuniciranje je bila v letu 2004 
prepriËana, da je zavedanje o Naturi 2000 na nacionalni ravni 
nizko. Tako se je Ministrstvo odloËilo za izvedbo kampanje 
na nacionalni ravni in okrepitev kapacitet komunikatorjev. 
Projekt se je zaËel v septembru 2006 pod vodstvom 
konzorcija z vodilnim partnerjem Pristopom in trajal do 
oktobra 2007. Preteæno je bil fi nanciran iz Prehodnega vira.

In 2004, the awareness of Natura 2000 on national level 
was regarded low. Thus the Ministry decided to launch a 
campaign on the national level and to further strengthen 
the capacities of the communicators. The project started 
in September 2006 by a consortium led by Pristop and 
lasted till October 2007. It was funded primarily through 
Transition Facility.

NATURA 2000 = PRILOÆNOST

NATURA 2000 = OPPORTUNITY 

Komunikacijska strategija je temeljila na rezultatih 
raziskovalne faze (intervjuji, pregled dobrih praks, 
spremljanje medijev in analiza medijskega poroËanja, 
pregled aktivnosti, javnomnenjska anketa). Strategija je 
vkljuËevala:
•  odnose z javnostmi (odnosi z mediji, treningi za 

komunikatorje, dogodki),
•  oglaπevanje (nagradne igre),
•  spletno komuniciranje in
•  organizacijsko shemo.

The communication strategy was based on the fi ndings 
of the research phase (interviews, a review of good 
practices, media monitoring and analysis, a review 
of ongoing activities and a public opinion poll). The 
strategy included:
•  public relations (media relations, training for 

communicators, events),
•  advertising (advertisements for prize competition),
•  web activities and 
•  organizational proposals for communication on 

national level.



Delavnice za komunikatorje =  
do znanja z igro
Pristop je organiziral sedem delavnic. Skupno se je vabilu 
odzvalo 138 udeleæencev, tudi iz nevladnih organizacij. 
Gradiva z izobraæevanj so bila ob zakljuËku zbrana na 
zgoπËenki. PovpreËna stopnja zadovoljstva z vsebinami 
na delavnicah je bila veË kot 80-odstotna.

Nagradne igre = odkrivanje narave
Nagradne igre so bile objavljene v regionalnih tiskanih 
medijih — za vsak medij druga razliËica. Prejeli smo 
skoraj 900 odgovorov.

Promocijski materiali in priroËnik = puπËanje sledi
Komunikatorje smo opremili s promocijskimi materiali, ki 
jih lahko uporabljajo pri svojem delu s ciljnimi skupinami.

Workshops for communicators =  
getting knowledge through fun
Trainings were organised as a series of seven workshops. 
In total, 138 participants were present, among them 
representatives of NGOs. The training materials were 
published on a CD. The degree of satisfaction with each 
of the workshops was over 80 percent.

Prize winning ads = discovering nature
In regional print media, ads for prize winning were 
published, different for each media. We received almost 
900 replies. 

Gadgets and handbook = leaving trails 
Communicators were equipped with gadgets to be used 
when working with target groups. 



Average positive reports: 11 %

Average neutral reports: 85 %

Average negative reports: 4 %

PovpreËen odstotek pozitivnih objav: 11 %

PovpreËen odstotek nevtralnih objav: 85 %

PovpreËen odstotek negativnih objav: 4 %

Dogodki na kmetijskem sejmu = izmenjava vtisov
Skupaj s Krajinskim parkom GoriËko smo organizirali 
okroglo mizo in dnevne nagradne igre z ærebanji. 
Sodelovalo je veË kot 1.000 obiskovalcev. 
www.park-goricko.org  

Odnosi z mediji = ustvarjalno okolje
•  V Sloveniji imamo za Naturo 2000 veË kot 200 

razliËnih virov komuniciranja
•  PovpreËno meseËno πtevilo objav o Naturi 2000 v 

Ëasu izvajanja projekta: 81 objav (2,7 na dan)

Spomin = narava
Spomin s podobami slovenske narave je bil izdan ob 
podpisu deklaracije Countdown 2010.

Events at agriculture fair = sharing impressions 
Round table and daily prize drawing ceremonies were 
conducted at the biggest agriculture fair in cooperation 
with GoriËko Landscape Park. Almost 1000 visitors 
participated at the event. /  www.park-goricko.org  

Media relations = stimulating environment
•  There are over 200 different sources of 

communicating Natura 2000 in Slovenia
•  The average number of media coverages of Natura 

2000 per month in time of implementing activities: 
81 press clippings (2.7 per day)

Memory = memorizing nature
Memorize Slovenia’s Nature was provided for the signing 
ceremony of Countdown 2010 declaration.

Spletna stran = banka znanja in zabave o Naturi 2000
www.natura200.gov.si

Webpage = knowledge and fun bank of Natura 2000
www.natura200.gov.si



STE ÆE SLI©ALI ZA NATURO 2000?
HAVE YOU EVER HEARD OF NATURA 2000?

Primerjava med zaËetkom in zakljuËkom projekta Comparison beginning and the end of the project
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ALI POZNATE VSEBINO IN CILJE NATURE 2000?
ARE YOU FAMILIAR WITH CONTENTS AND GOALS OF NATURA 2000?

KATERI IZMED OPISOV NAJBOLJE OPREDELJUJE NATURO 2000?
WHICH OF THESE DESCRIPTIONS DEFINES NATURA 2000 THE MOST?

Anketa javnega mnenja = pa se preπtejmo
Anketo javnega mnenja smo izvedli dvakrat — pred 
zaËetkom in ob zakljuËku projekta. Sprememba je oËitna 
— vsi komunikacijski cilji so bili preseæeni.

Public opinion poll = let’s count 
Public opinion polls were conducted at the start of the 
project and at its end. The progress is obvious — all 
communication goals were exceeded. 

(Odgovori tistih, ki so æe sliπali za Naturo 2000) (Answers of those who have heard about Natura 2000)
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